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Plan. Track. Get Results.  

Do More Science. 

Introduction 
 

Great careers are made both by the strength of your work 

and by the network of people who know about it. 

  

What might have happened if nobody had ever heard of 

Louis Pasteur or Jonas Salk? Their work was important 

enough to break through, but it helped a lot that an 

influential professor read Pasteurõs doctoral thesis and 

found him a position at an important university. And it was 

critical for Salk that he was able to secure support from 

the National Foundation for Infantile Paralysis. The rest 

was Nobel Prize history. 

  

But these legendary scientists lived in a vastly different 

world from the one we inhabit today. Their universe of 

researchers was smaller, which made it easier to network 

and to get their discoveries noticed. Today, there are more 

than 15,000 biology research labs in the US alone. The 

number of journals and papers is skyrocketing. According 

to Medlineõs index of articles, in 1950 there were 82,281 

new publications. In 2012, there were more than one 

million. On top of that, the open access publishing and 

information sharing movement (go to: http://ow.ly/huT00) 

paired with digital communication tools, is altering (go to: 

http://ow.ly/huVnW) the means by which scientists can 

report their research. Itõs harder than ever to get noticed 

by adhering to the age-old adage: òMy science will  speak 

for  itself .ó 
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BioData Ltd., maker of cloud-based life science research 

and lab management software and complementary iPad 

app Labguru (go to: http://www.labguru.com) has 

developed a detailed career strategy playbook to make 

your research more noticeable to those in your field and 

the greater scientific community. That strategy involves 

getting to know and working in concert with your 

institutionõs public information officer (PIO), reaching out 

to journalists, preparing an occasional press release, 

interviewing, and representing your lab with digital tools 

such as social media and a website. 

  

Once you have had a chance to listen to our popular PR 

webinar (replays available on our HelpDesk @ 

http://ow.ly/huYFJ), this e-book can serve as your 

personal guide and checklist for interacting with 

journalists in an academic setting. 

  

If you have questions beyond this e-book, our team at 

professors@labguru.com is ready to provide support and 

ideas.  

 

Good luck!  
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Not Just An Ego Boost: The True Value 

of Pairing PR With Science 

 
There is no question that there is a clear correlation 

between the benefits of public relations (go to: 

http://ow.ly/huZr6) and successful business endeavors, 

whether in the private enterprise sector or even in not-for-

profit philanthropy (go to: http://ow.ly/huZyL). In addition 

to creating publicity buzz and sharing newsworthy 

accomplishments, public relations facilitates media 

relationships and acts as an important gateway for gaining 

widespread recognition within a field or area of expertise. 

Sadly, PRõs role in decision-making and influence sometimes 

remains underappreciated (go to: http://ow.ly/huZWy) in 

the business world to this day.  

  

The value of self-promotion extends to academia, where 

running a modern-day lab and a small business is 

indistinguishable. Nevertheless, a reluctance to promote 

research with PR, or even internal communications tools, 

remains pervasive at universities and research institutes. In a 

Chronicle of Higher Education editorial entitled Training 

Scientists To Be Better Communicators (go to: 

http://ow.ly/hv064) the writers emphasized that òa lack of 

public-communication skills also means that scientists and 

engineers do not think strategically about how to make their 

research work to their best professional advantage.ó  

 

Media reports about your work reach many people 

potentially valuable for your career - and for the careers of 

your lab members. Think that familiarity doesnõt directly 

translate into grants and publications? Consider this: a recent 

assessment of the NIH grant review process (go to: 

http://ow.ly/hv5dC) found that only 2.8 people read a grant 

proposal on average, placing extreme weight on the 

awareness and opinion of a select few. The assessment 

suggested severe bias that particularly affected grants 
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òcloser to the funding cut-off lineó and that the elimination 

of this systemic bias could impact up to 25% of grants. 

Unfortunately, there is a pervasive group think conformity 

(go to: http://ow.ly/hv5KY) in academia, with peers often 

repeatedly rewarding the most successful PIs, making it 

more difficult for lesser known researchers or those with 

risky, bold ideas to gain traction. A study out of Oxford 

University even probed how to improve (go to: 

http://ow.ly/hv60o) the peer review process, for which 

reform (go to: http://ow.ly/hv6cQ) has long been proposed. 
 
A recent Labguru survey found that more than half of 

professors say the hardest part of managing their lab is 

acquiring funding. Awareness of your work and its 

importance among your peers is critical for the peer review 

process for funding, where a small committeeõs preferences 

(like it or not) can move applications forward and even 

approve them. 

  

Better awareness of your work can also help attract the 

interest of beneficial and influential collaborators, some far 

removed from your normal professional contacts. This same 

peer awareness can help attract the best fresh talent as 

well. A study has indicated (go to: http://ow.ly/hFyC4) that 

papers with more references are more cited by scientific 

peers. These are the vital, non-egotistical factors that lead 

to having your work being noticed and taken seriously. 

Getting a paper published is noteworthy - but itõs not 

enough. 

  

You might spend years on a paper, but how many hours 

should you spend promoting it? 

  

Take a page from the career playbooks of the famous leaders 

in your field, most of whom did not become well known by 

virtue of their work alone. They merged scientific output 

with savvy networking and PR strategies, many of which we 

will outline below. You can do this as well, regardless of the 

stage of your career or the size of your lab. 
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Utilizing University PR Relations 

 
So you finally recognize the need to integrate PR into your 

academic career, but where to start? The easy way to start 

promoting your research is through your institutionõs PR 

resources. You might even already be familiar with them, but 

havenõt used this resource to its fullest. Universities 

establish internal PR resources as a way to promote their 

talent and educate the public. Most often, this centers 

around a landmark paper, invention or other research 

advance. 

  

On a departmental level, this assistance comes in the form 

of the public information officer (go to: http://ow.ly/hv93o) 

PIOs help translate scientific information and achievements 

for the public by making them more accessible: removing 

jargon, providing a context for their significance and 

connecting progress to peopleõs everyday lives. More 

specifically, PIOs accomplish this by continuous networking 

with an assortment of journalists, promoting press releases 

and managing relationships as stories are developing. 

  

PIOs are there to help you expand the visibility of your work, 

so take advantage of this tremendous asset. Introduce 

yourself, explain your expertise or area of research and note 

any special upcoming publications, talks, papers, trips or 

other events on your horizon. 

www.labguru.com 
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V Checklist: PIO Introduction 

www.labguru.com 
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1. Identify your best PIO contact 

Name: __________________________ 

Email: __________________________ 

Desk Phone: _____________________ 

Mobile Phone: ____________________ 

  

  

2. Set up an introductory meeting in your lab to: 

  

Explain: 

 

V Your research goals and achievements 

V The most important issues on your mind 

V Upcoming papers or conference presentations 

V Science journalists you respect 

V Things you donõt want to talk about 

V Any reservations you may have about interacting with journalists 

(your PIO may have ideas to help) 

 

(Print a bulleted crib sheet of these items for your PIO to take away) 

 

Ask: 

 

V How much time in advance of a publication does your PIO prefer to 

work?  

V What steps would their preferred preparations for press outreach/a 

press release entail? 

V What does he or she find most interesting about your lab? 

V What is your PIOõs background in your particular field? 

http://www.labguru.com
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Promoting a Paper: 

What Appeals to Journalists? 
 

Your hard work and persistence paid off in the form of an 

elegant paper in a leading journal. Congratulations! But your 

job isnõt quite done. Promotion of your paper may involve 

framing your work for consumption by journalists and, by 

proxy, both the lay public and your scientific peers.  

  

Although journalists may not speak the same technical 

language as you, they are similar to scientists in many key 

ways: they are skeptical, curious, and overworked!  

  

PIOõs are trained translators that help make working with 

journalists easier, in part by helping you critically analyze 

your body of research and develop a story with what 

journalists would call òlegsó. Itõs important to understand 

that journalists never write a review paper. They choose an 

angle, a slice of life to represent in a limited number of 

words.  

  

Stories that appeal to journalists usually adhere to several of 

the following criteria: 

  

ÅConnects to the governance or daily life of their readers 

ÅEvokes wonder, surprise or a sense of novelty 

ÅResolves or starts a conflict, or may be controversial in 

some way 

ÅHas a human element, in which personalities, motivations, 

or emotions of the researchers and those connected to the 

research add meaning to the story  

Å Is timely (being either new itself or connected with a 

timely event) 

ÅCan be easily summarized and understood 

Å Involves standout visuals 

 

www.labguru.com 
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V Checklist: Framing Science for a Journalist 

www.labguru.com 
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Summarize your latest paper, patent or other achievement, using as 

many as possible of the major categories outlined above. This will 

provide you with a great foundation from which to draft a press release. 

  

V How does your work relate to the daily life and/or governance of 

particular groups of (lay) people? Would it inspire change and what 

would that be? 

V How do you expect readers to react to this study?  

V What about your work would inspire wonder, surprise, or a sense of 

novelty? 

V Is your work controversial? Does it resolve or start a conflict? 

V What are the inspirations for your career, your colleagues in your 

field, and this particular study of yours? What about people 

associated with or affected by this study? 

V What visuals represent or could be associated with your finding? 

V What statistics, put in plain terms for a lay audience, best illustrate 

your findings? 

V Summarize the most interesting parts of these answers in less than 50 

words. 

  

Have someone else in your lab review these answers. 

Source: http://xkcd.com/799/ 
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Press Releases 
 

If the goal is to promote an upcoming paper, the first action 

item will be a press release. One of the primary building 

blocks of journalism, a press release allows a journalist to 

quickly decide if your work has potential to be interesting to 

his or her specific audience, and therefore merits a full 

article. Journalists will often read dozens, if not hundreds, 

of press releases weekly on wire services. Especially well 

written releases or explanations will often be quoted in the 

final article. 

  

Thus, a good PIO will start building the release by looking at 

your work from a journalistõs perspective. Letõs break it 

down into simpler steps! 

  

What is the  timeline  for  press releases? 

  

At least five weeks ahead of an anticipated publication date 

(say, once you know your paper has been accepted), speak 

with your PIO about a paper you think would interest 

journalists. Completing the brainstorming questions on the 

previous section about promoting a paper will speed up the 

drafting process significantly. Expect that it may take several 

weeks to pass drafts of the press release back and forth. This 

is healthy. The University will likely release your piece to a 

wire service (press release database) under embargo 

(meaning it canõt be written about) one week in advance of 

publication.  

www.labguru.com 
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Press Releases 
  

What should be in the  release? 

  

[Continued] Your press release is like a publication in the 

sense that itõs structured for journalists and must be 

composed of certain elements: 

ÅA headline that is understandable, concise and eye-

catching. For example: 

o Cats and humans suffer from similar forms of 

epilepsy  
Based Upon: Suspected Limbic Encephalitis and Seizure in 

Cats Associated with  Voltage-Gated Potassium Channel 

(VGKC) Complex Antibody  

o This is what a fish thought looks like 
Based Upon: Real-time  visualization  of neuronal activity  
during perception  

o Chimp see, chimp learn: First evidence for chimps 

improving tool use techniques by watching others 
Based Upon: Basis for  Cumulative  Cultural  Evolution  in 

Chimpanzees: Social Learning of a More Efficient  Tool-

Use Technique.  

o Scientists trick iron-eating bacteria into breathing 

electrons instead 
Based Upon: Cultivation  of  an Obligate  Fe(II)-Oxidizing 

Lithoautotrophic  Bacterium Using Electrodes 

Å Inverted pyramid structure, in which sentences can be 

trimmed from the end without sacrificing a readerõs 

understanding of the article. In many ways, this is the 

opposite of an academic paperõs structure. 

ÅSimple explanations that do not mislead 

ÅTypically 300 to 500 words long 

ÅShort and potentially pithy quotes 

ÅA source of independent and objective commentary 

(recommended) 

ÅA photo, if at all possible 

  

For a more detailed example of good alerts or releases, 

browse through EurekAlert! (http://www.eurekalert.org/) 

and AlphaGalileo (http://www.alphagalileo.org/).  
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Supporting Your Press Release: 

Interviews 
 

Journalists are similar to scientists: They are skeptical, 

curious, and obtain prestige from publishing first (or at least 

quickly). Thus, the faster you can interview, the more likely 

they and their editors will choose to report your work, and 

the more likely a journalist will want to work with you in the 

future. 

  

Sometimes your PIO may have media inquiries right away and 

your calendar will fill up quickly. Other interviews may 

trickle in over time. However it happens, reportersõ 

deadlines are often tightñthis is just how it goes. Reporters 

at a daily newspaper, say the New York Times, may need to 

file by 6PM that day or the next. Some questions that arise 

as they write may  need an answer within 15 minutes. A 

weekly magazine writer may need to file by a particular day, 

perhaps Thursday, or the same day for the magazineõs online 

blog. If your schedule isnõt flexible, or you are unavailable 

for a couple days, you may lose out on opportunities. 

  

Despite many similarities, journalists also differ from 

scientists in important ways. By far the biggest is that 

journalists are often generalists, perhaps stepping into 

science reporting from the local business beat or are 

assigned to cover fields from biology to particle physics. 

Thus, you need to be able to explain your work clearly and 

without jargon. Perhaps even more importantly, journalists 

also prefer to hear the conclusions, the impact of your work 

up-front straight away, rather than first being fully brought 

up to speed. (This doesnõt mean you canõt get to this later in 

the interview.) Again, journalists are looking for an 

interesting slice of life and not an in-depth analysis of every 

gel and Western blot that you ran over the course of your 

study. 
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[Continued] 

 

A quick way to get into the mind of a reporter is to reason 

out: What about your work will the journalistõs target 

readers care about most? In other words, you arenõt actually 

speaking to a journalist in the interview. Your PIO should tell 

you who the publication targetsñor can at least help you find 

this out. What issue would the readers see your research 

addressing? How would it connect with their daily lives? 

Reasoning through these questions helps put you in the 

journalistõs position. It helps you to prepare for likely 

questions the journalist may ask and likely knowledge gaps.  

  

Please do rehearse answers to these questions in advance. 

The soul of wit is brevity. And it can take time to prepare a 

snappy, direct answer. It takes time to think of what parables 

you can tell about your research and the broader issues at 

hand, what statistics are the best to cite, what metaphors 

work best. You neednõt script yourself word for word, but it 

helps to have typed up bullets in front of you and to check 

them off as you touch on each point during the interview. 

  

You can probably pull much of this material from grants 

(albeit youõll want to simplify the jargon) or, if you keep 

careful records or use lab management software like Labguru 

(www.labguru.com), from the project overviews given to lab 

members at the start of projects. 

  

Another important thing to prepare is some alternative 

sources. Reporters will want to confirm how your research is 

viewed in your field. You should be able to recommend 

independent experts, as well as a critic. Itõs better to 

recommend a qualified critic than risk that a journalistõs 

Google search identify an unqualified one. 
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V Quick Tips: Interview Preparation 
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Before the interview (and hopefully days before), send a copy of your paper 

and some background material to your PIO and the journalist, but don't expect 

a thorough reading and never send a raw PDF. Make sure to annotate and 

summarize the paper so the journalist knows what they are reading about.  

  

After the interview, you may want to double check your quotes or proof the 

article. This is a natural desire, but many journalists (or rather their editors) 

wonõt allow it. The best strategy is to ask journalists at the end of the 

interview to repeat the key takeaways for them to double check. 

  

The best places to conduct interviews are in person in the lab, in the field or 

at a conference. That said, most interviews will be by telephone. 

 

Prepare for your interview by ascertaining the following information: 

V Journalistõs demographic audience, personal education/background, and 

typical article style (simply look at two or three recent articles). 

V Thinking from the point of view of the journalistõs particular set of readers 

and the journalistõs educational background, what questions do you think 

he or she will ask? The PIO may have some ideas as well. 

V Practice the best ways to answer those potential questions. 

V Make a bulleted crib sheet for reference during the interview. A good 

practice is to cross out covered points in an interview or circle ones you 

want to repeat at the end. 

ÅKey points you need to deliver 

ÅLikely questions and the best way to answer them 

ÅParables, metaphors and/or statistics 

ÅThe best answer to: òIs there anything I havenõt asked?ó. The 

journalist will ask this at the end of the interview and your answer 

should direct them to focus on the most important points for their 

article. This helps them avoid misinterpreting the importance of 

certain elements. 

V Who else in your field can you recommend for an interview? Be ready to 

send their contact information. 
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During Your Interview 
 

First of all, have fun! Itõs exciting and a privilege to be 

interviewed. 

  

The Crib Sheet 

 

Have your crib sheet and preparatory notes in front of you. 

This is completely and totally fine! The journalist will (likely) 

have done just as much work as you (to phrase questions) 

and will also have a notebook or other materials in front of 

them.  

  

Check off items in your crib sheet as you discuss or go over 

them with the journalist, making sure to reiterate your key 

points a few times. 

  

Some people like to write down questions that the journalist 

asks. Most of the time, youõll be able to address them 

extemporaneously on the spot. But sometimes, you may 

need to either think about an answer or research it further 

and youõll want to have ready access later to exactly what 

was asked. 

  

Itõs a Two Way Conversation 

 

Ask plenty of questions of your own - it may help to know the 

journalistõs background, interests, what they see your paper 

connecting to, or what ideas they are exploring in this article 

or recent reporting. 
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[Continued] 

 

Avoiding a Question 

 

Gently bridge away from difficult questions that pose a 

hazard of either misquoting you or that simply cannot be 

answered with a 30 second sound bite. A few example 

bridges: 

  

ÅòThat question is one reason why itõs important to 

consideréó 

ÅòI am not in the business of predicting the future. What 

we do know is thatéó 

ÅòOften that question really should beéó 

ÅòSome people ask a similar question, that iséó 

ÅòI canõt speculate, but I can tell youéó 

òThat needs additional study for anyone to be certain, 

but I can tell you thatéó 

ÅòIõm not familiar with that in particular, but what I can 

tell you iséó 

ÅòSuppose we look at that from another perspectiveéó 

 

Flag Key Points 

 

Help increase a reporterõs listening comprehension (and 

organization of their notes) by flagging key messages. 

 

Å"The key thing to remember isé"  

Å"It really boils down toé"  

Å"The most important issue isé" 

Å"The top lesson here isé" 

Å"The four key points I'd like to cover today areé Let's 

start with the first...ó 
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[Continued] 

  

There is Always Something They Havenõt Asked 

 

At the end of the interview, the journalist will ask you òIs 

there anything I havenõt asked or that youõd like to discuss?ó 

Donõt take this literally. This is where you hammer your main 

points yet again. You want these to be the essence of what 

the journalist takes away when your meeting is over. If you 

covered a lot of ground in your interview, this will help them 

from mistaking the importance of certain details. 

  

This is also the best time to ask when the reporter will be 

writing the article and what their final deadline is. 
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How to  Ask for  a Fact Checking Opportunity  

 

Since the journalist will be translating your research to the outside world, you want to 

be sure that it was properly understood to begin with. 

 

First, check for understanding. Ask what he or she found most interesting for readers 

and what they plan to cover in the article.  

  

Second, ask if they would be willing to share your quotes or certain passages of the 

article. Some publications do not allow journalists to do this at all. If you get a no 

answer, thereõs no harm in asking to go over certain aspects again at the end of the 

interview. No reporter wants to get the facts wrong and embarrass themselves, the 

editor, and their publication. 

  

Little  Tricks 

 

ÅSmiling during the interview, even if itõs over the phone, makes you much more 

approachable, relaxes the journalist, and will likely improve the quotable moments of 

your conversation. 

ÅFreshening your breath before the interview will help you smile and relax more, say 

PR pros. 

ÅStay in a quiet, distraction-free room. Find your most comfortable position for 

speaking; sometimes that isnõt sitting in a chair. 
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After the Interview 
 

Expect questions from the journalist that need quick answers 

as they write.  

  

Whether or not these questions come, you get better results 

if you follow-up on your own accord, too. Diligence with 

each journalist will build solid working relationships that win 

you allies and conduits to media coverage for years to come! 

  

Did you make any promises to send images or additional links 

during the interview? Send them within the hour, or at least 

with 24 hours.  

  

Review your preparatory notes and what you checked off 

during the interview. Did you cover all the points you wanted 

to? Were there any points you wanted to expand upon? Do 

you think something may have been misunderstood? Feel free 

to follow up with the journalist to make sure they are 

covered before the final piece goes to print. Speak now or 

forever hold your peace! Again, you may not be able to see 

the final article copy.  

  

Mail a thank you note when the article publishes. This is old 

fashioned, but it will be much appreciated and remembered. 

  

Follow-up a few months later, noting any new developments 

in the field or positive results for you from the journalistõs 

article. (Trust us, the journalist will be very excited and 

probably inclined to work with you again). 
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Connecting With Journalists 
 

Connecting with journalists and developing relationships with 

them can take a lot of time, which is why your PIO is a 

valuable shortcut, but sometimes you may be inclined to go 

out there and make your own connections. You can start a 

relationship with journalists in many ways. This really comes 

down to simple networking. 

  

The Soft Approach 

 

This is simple citizenship. If you read a good story, send the 

journalist who wrote it a compliment. Expand the discussion. 

It doesnõt necessarily need to be about your specific work.  

  

The Direct  Approach 

 

Email a journalist who, based on their articles, you think 

would be interested in your work. Maybe thatõs Vivien Marx 

now at Nature  who writes the technology features, the 

former Boston Globe science editor and author of autism 

books Karen Weintraub, or Maryn McKenna at WIRED who 

loves drug resistant pathogens.  

  

Sometimes, the author of that article will be a freelance 

journalist. This is often the best situation for professors, as 

journalists who are not full-time at a publication focus more 

on unique, deep feature stories that arenõt driven by a press 

release or embargo date. (In fact, if thereõs an embargo 

date, it is not likely a freelancer is the right target.)  

  

After you email, sometimes you wonõt hear back. That 

doesnõt mean the journalist hasnõt saved your email in the 

òStart Next Monthó folder, though, so donõt be discouraged. 

Email again after a reasonable period of time ð sometimes it 

takes multiple contacts to get through! 
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[Continued] 

 

If you have no clue who to contact, you can use the general 

inboxes that a few editors monitor. Thousands of pitches roll 

into these inboxes, so these are not the best place to go. 

That said, hereõs a few for a beginning reference: 

  

ÅDiscover ñ editorial@discovermagazine.com 

ÅNature ñ news@nature.com 

ÅNew Scientist ñ 

http://www.newscientist.com/contact/person?recipient

=news 

ÅPopular Science ñ queries@popsci.com 

ÅScience ñ science_editors@aaas.org 

ÅScientific American ñ editors@sciam.com 

ÅThe Scientist ñ eic@the-scientist.com 

ÅWIRED ñ submit@wired.com 

  

Conferences 
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Conferences provide a great meeting place to cement relationships with journalists. The 

largest conferences attract hundreds of journalists. If you have a research paper 

particularly suited for a particular large conferenceõs focus, you can ask your editor 

whether your research paper can be timed to coincide with the conference. Sometimes 

this is possible and leads to greater exposure, even inclusion in a press conference. 

Sometimes the editors will decide to write a press release on it themselves.  

 

Twitter : It  May Be Less Work! 

 

Many journalists love Twitter. This is an fast, informal way for you to connect with 

journalists and make it easier for them to find you. You need not use Twitter every day, 

or every week. Perhaps once a month. Or only during a conference, when your peers 

and journalists alike pay attention to the conferenceõs hashtag. Jonathan Eisen at UC 

Davis is a great example of a professor who uses Twitter prolifically (see 

http://twitter.com/phylogenomics) and encourages people in his lab to do so as well. 

Start by following the top 100 scientists (http://ow.ly/hFxXv) on Twitter. Donõt know 

how to use Twitter? Here is a great beginnerõs guide (http://ow.ly/hFxUO) to the basics. 
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Framing the Pitch 
 

Whether you connect with a journalist yourself or through 

your PIO, you will have to, at some point, pitch a story based 

on work that youõd like to promote. How does this work? (Itõs 

the same for you and your PIO.)  

  

A pitch is the few sentences that gets your research 

discovered. The most exciting news will not get reported 

unless a reporterõs attention is engaged. Think of a story 

pitch as asking for a date: you have a limited amount of time 

to present yourself so that someone will be willing to spend 

more time with you. 

  

Unless you know a journalist well enough to make phone 

contact, reach out via email. Just remember, reporters are 

like the most popular guy or gal in town, with lots of suitors 

vying for their attention. You have to standout. Thus, your 

emailõs subject line is your pickup line. It must be arresting, 

intriguing, and personal to that journalist. For example: 

 

ÅTo a regional paper: CEO by Night : Local grad student  

tackles paywalls in academic publishing  

ÅTo a scientist-turned-journalist: Methylome data 

overturned ? 

 

A pitch is the few sentences that gets your research 

discovered. The most exciting news will not get reported 

unless a reporterõs attention is engaged. Think of a story 

pitch as asking for a date: you have a limited amount of time 

to present yourself so that someone will be willing to spend 

more time with you. The third, fourth and maybe fifth 

sentences provide a few details, but only provide details if 

you absolutely must for an initial  conversation to  start . A 

simple, effective pitch should be enough to get you a second 

look. Donõt get stuck in the weeds ð provide an overview. 

Avoid adverbs and other embellishments. This email should 

take up 30 seconds of the journalistõs time to read, decide, 

and then act upon. Remember that this, just [continuedé] 
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[Continued] 

 

like a journalistõs story, is a slice of life and is just enough to 

start a conversation. There should be some surprise, wonder, 

or other elements from the òWhat Appeals to Journalists?ó 

section. 

  

Your email should clearly show how to contact you. A mobile 

phone is best. It shows you are serious and easy to work 

with.  

  

Finally, sometimes you may have a great visual already. 

Attach it. Or link to it. Or describe it in the original text. 

  

You can see some great example pitches by journalists  to 

their editors , along with some commentary on the pitchõs 

development, in The Open Notebookõs Pitch Database 

(www.theopennotebook.com/pitch-database/). Many of their 

pitches will be longer than the ones you may be best served 

writing, but nevertheless will convey some insight into how 

journalists craft their stories. 
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V Quick Tips: Elements of a Successful Pitch 
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Hereõs a successful pitch behind the aforementioned subject line: òMethylome 

data overturned?ó  

 

It presents only a slice of the real story, providing a starting point for a much 

more complicated conversation. The pitch is designed to prompt a science-

focused magazine to write a feature article on recent epigenetics research, 

and thus it is more technical than many pitches should be. 

  

Also, as the person pitching was familiar with the target journalist, this pitchõs 

first line will be different than yours.  

  

Hi [Familiar, Epigenetics -Savvy Journalist at a Fairly Scientific 

Magazine], 

  

Hereõs an idea that I think is timely to explore. 

  

Hydroxymethylation , a recently discovered epigenetic modification, is:   

ÅUndetectable from conventional methylation,  

ÅAssociated with active  genes, rather than suppressed genes, 

ÅPrompting skepticism of previous methylome  studies.  

  

[This institutionõs] researchers just completed the first genome-wide 

map of hydroxymethylation  in human embryonic stem cells. It turns out 

certain well -known methylated sites were actually hydroxymethylated .  

  

A team at [institution] recently discovered yet two other epigenetic 

modifications that may complicate methylation studies.  Adding this to 

the hydroxymethylation  data, some researchers see the complexity 

of epigenetics growing to become the next biomarker field.  

 

If youõre curious, perhaps we can setup a chat this week? 
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V Quick Tips: Writing Yourself 
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Rather than asking a journalist for attention, you may also consider 

writing to an editor and offering to write your own article.  

 

ÅOp/Ed to the newspaper of your choice (~800 words) 

ÅLetter to the Editor about a previous article (a few hundred words) 

ÅTweeting (perhaps directly to journalists or to the world while at 

conference; use popular hashtags for that event or field to increase 

visibility) 

ÅContribute to blogs (donõt have time to run your own blog? Do a guest 

post on a popular science blog. They are very well visited by other 

scientists, lay people and even journalists. Expect to write 1000 to 

1200 words. 
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Donõt Forget the Front Door 
 

One last thought about first impressions. 

  

When journalists Google your name after reading a press 

release or receiving an email from you or your PIO, they end 

up at your website. When potential collaborators or lab 

members read an article about you, they will likely Google 

your name or papers. If they want to email you, often that 

email address is on your website. 

  

Your website  often  ends up being the  front  door to  your lab,  

research, and career. 

  

Yet many academic websites areé decidedly academic. Itõs 

hard for a layperson to understand what the lab does and 

why it matters. Designs are often staid and perfunctory, 

pages are pedantic and unattractive, summary paragraphs 

read like a scientific paper. Perhaps some professors intend 

to put an ivory wall up. If you do want to use PR to help 

advance your labõs development, your website and 

potentially blogs or social media participation provide key 

support for developing relationships. 

  

The text on any given page, which neednõt be long, should 

be much like the information you prepared for the interview 

with the journalist. Accessible and up-to-date. You can find 

some great examples of this in The Scientistõs list of best lab 

websites (see: http://ow.ly/hFwLX). More examples, 

breaking down specific elements of a good laboratory 

website, can be found in this standout list 

(http://ow.ly/hFwPD). 

  

We also advise making your website engaging and visually 

attractive. That doesnõt mean fancy design. It does mean 

you should have some high-quality photos or images that 

capture what you do or the field you are in. Reporters are 

always very interested in pairing a good visual with their 

story, as that helps gets it at a more prominent spot in the 

page. (That helps you, too.) [continuedé] 
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You can use a few resources online to make a page, one of 

them is http://about.me that makes very simple webpages. 

Sympletic (http://www.symplectic.co.uk/) is a service that 

pushes all your latest papers and presentations onto your 

website. Your computer science department can help, too. 

For example, if you find your labõs website isnõt ranked at 

the top of Google, you can ask someone in the department 

about search engine optimization (SEO).  

  

An easy way to help boost your visibility is to obtain in-bound 

links from other important websites, be that due to articles 

written about your research or from other sites like 

Labguruõs blog features. Better yet, attach a blog to your 

own laboratory website. The posts donõt necessarily have to 

be long, or even written that often, but if you gain enough 

traction and readership (especially using a wide variety of 

contributors), it will make all the PR tools weõve discussed in 

this white paper even easier to approach and use. 

  

Finally, consider supplementing your website with Twitter 

and Facebook pages for your lab. A Facebook page doesnõt 

have to be extremely detailed or personal. Use a group page 

to show the lighter side of your lab ð group pictures from 

events and other parties, images from major publications, or 

even links to papers and science news youõve found 

interesting. Social media, while omnipresent and 

overwhelming, has tremendous reach and helps show the 

personal side of the lab. Prospective graduate students 

would get to see all the fun reasons they should join your 

lab, while alumni and previous staff members would have an 

excellent way to stay in touch with you. 
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Use Twitter as a quick, fun way to disseminate information 

and connect with journalists and other scientists. Donõt think 

Twitter can positively impact your publication visibility or 

reputation? Think again. In a recent blog post analysis, 

researcher Melissa Terras showed (see: http://ow.ly/hFwuv) 

that papers that were blogged and tweeted about showed a 

considerably higher citation and readership rate.  

  

Conclusion 
 

So what do you have to lose? Start with the PR tools you feel 

are simplest and work your way into the rest. Your research 

can only benefit from the effort and time you put into 

promoting your work. With a few of the basics that we have 

outlined for you, your next publication or milestone could be 

the beginning of an amazing, renowned career! 

 

 

 

 

 

 

Thanks for reading our eBook. We hope youõve enjoyed it. If 

youõve got comments and would like to join the 

conversation, search Twitter for the keyword 

#PRForScientists, or email us at professors@labguru.com. 
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